
Peugeot Scooters
Part 2



Brief -: To promote Peugeot Scooters coming up with a strapline appropriate to its unique selling point and  
target audience etc. Present ideas to class when finished.    

!
!

TO THINK ABOUT "
!

1)  
Key points 

YOUR BRAND 
YOUR MISSION  
YOUR PROMISE 

!
!

2) 
-  So what? 

- why should the customer chose your product over that one? 
- what are the benefits of this product? 

- what makes it GOOD 
!

3) 
- branding/personality 

- something that reflects the business' personality  
- customers being able to relate 



Premature Ideas/sketches 

Some of the ideas here are a little premature, from this point i started to think away from the 
generic ideas and focus more on the customer, their needs and what a real selling point / 

attraction for this product was. 



!
!

Peugot Scooters Benefits:"
!

• affordable 
• cost effective 
• fun 
• good for commuting  

!
What will the main unique selling point be then:"

!
Fast Commute. Saving time  

!
  

Straplines:"
!

• Don't spill your coffee in the morning  
• Relax you've got time  
• They were rushing, was you? 
• Grab your morning coffee 

!



These straplines as you can see are all associated with time.  
This is because i made this my unique selling point. The fact that the daily commuter 

can get on their scooter in the morning and not having to worry about that  
extra bit of time to grab their morning coffee. No more rushing. 

 The scooter is your friend and the one to rely on. This is the image i am trying to 
portray. 

!
!

My chosen strap line : 
Grab your coffee in the morning "

!
!

I think this works well for the product as the USP is based around the scooter 
allowing the commuter more time in the mornings. Choosing to make the strap line 

around coffee is because a lot of early commuters are in a rush to get the coffee, this 
is their wake up call, the scooter allows them to do this. It is also quite a casual line 

and flows off the tounge easily.  

Final idea explanation  


